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ABSTRACT 

Retail sector is the most booming sector of the 21st century. In today’s retail scenario, the 

meaning of retailing is not limited only to what product or service is offered but also depends 

on how the product or service is being offered. The modern shoppers are found to be more 

focusing on the experience during shopping. Increased retail competition has forced the 

retailers to not only provide the good assortment of merchandise, but also provide the 

enchanting shopping experience. In particular, we can say that shopping experience 

contribute fairly for creation of shopping emotions which ultimately affects the shoppers 

decision process during shopping in the store. Hence understanding the influence of shopping 

atmosphere is indeed very crucial.  This forms the basis of my thesis, which mainly focuses 

on the impact of retail store atmosphere on shopper’s affective and cognitive states; which in 

turn affects their shopping behavior, in the context of fashion apparel retail stores.  

 

Six hundred female shoppers were selected as respondents and were approached for the data 

collection through structured questionnaire. Data was collected in the shopping malls of two 

cities of Gujarat state of India i.e. i) Rajkot and ii) Ahmedabad.  The SPSS Statistics 20.0 was 

used for the analysis of data in this study. Logistic regression analysis was performed to 

check the hypothesis. The major conclusion from this study are is that the shopper’s affective 

and cognitive states does affect the behaviour of the female shoppers in context and also their 

trait of high or low fashion innovativeness plays a moderating role in the relationship 

between affective states and behaviour, but does plays a moderating role in the relationship 

between cognitive states and behaviour. This PhD Thesis will help in the field of retail 

management. Fashion retailers and marketers can apply the results of this study in order to 

improve their sales and profit. Basically this thesis guides the fashion retailers and marketers 

on how to deal with the shoppers with different level of fashion innovativeness.  

 


